
Judy and Keith graduated from the 
Jamaica FEASTS program.

Delicious bites from Caspanish!

Caspanish: A Multicultural 
Labor of Love

“At the last minute, we asked 
ourselves if we could cater 
ourselves. We were looking at our 
favorite cuisines—West Indian 
cuisines for me and Dominican for 
Judy—and thought, who could do 
it better than us?” Keith said. And 
so, after a little experimentation 
and a lot of grit, Caspanish was 
born. “Everything pretty naturally, 
organically, went together, but there 
was a lot of trial and error. A lot of 
dishes went in the garbage.” 

It all started with a proposal. In 2015, Judy and 
Keith Cyrus were celebrating their engagement, 
and soon enough, started planning the wedding. 
When they started looking into catering 
companies, the price was too steep and the 
food just didn’t hit the spot. Instead, the couple 
decided to take matters into their own hands—
and into their kitchen. 

But that wasn’t the case for long. 
After the wedding, guests were 
congratulating the newlyweds 
before asking where they could find 
the delicious food that was dished 
up. Interest in their food made Keith 
and Judy wonder: could they turn 
their wedding project into something 
bigger?

As Caspanish started becoming 
more and more popular with their 
friends, Judy and Keith started 
to wonder how they could learn 

the legal and business aspects of 
running their own food business. A 
friend, working in Ridgewood, came 
across the Jamaica FEASTS program, 
and encouraged them to apply. 
Soon after, they learned they were 
accepted.

Judy and Keith graduated from the 
Jamaica FEASTS program in April. 
The program had quickly become 
important in helping them gain 
a better understanding of food 
business operations. “We’ve had 

a lot of opportunities, we’ve met 
some great people, made some 
great connections,” said Judy. Keith 
agreed. “Even our son Deion has 
got the entrepreneurial bug and he 
wants to have a frozen fruit stand 
this summer. Access to information, 
resources, meeting new people, Mr. 
Walcott—we’ve met so many people 
and had access to so many things 
we wouldn’t have had without the 
Queens Public Library.”

When asked if their families are 
supportive, both laughed. “Yes!” It 
turns out that even their young son 
is getting in on the act, and was a 
key player in the name Caspanish. 
“When Deion was young he didn’t 
say Spanish, he’d say Caspanish. And 
the logo—one day he took a picture 
in a chef’s hat, and then we put 
together our flags—Puerto Rican and 
Dominican and Trinidadian,” Judy 
said.  

So what’s next for Caspanish? A food 
truck is their immediate goal, so that 
they can grow by taking their food 
to the people, and a retail restaurant 
space is farther down the road. Judy 
has taken on the responsibilities of 
Caspanish full-time, while Keith also 
balances the business with his job as 
a court officer. “That’s definitely what 
we want next,” said Keith. “A brick-
and-mortar store.” Watch this space, 
everyone—we’re sure Caspanish will 
be a household name in no time. ■
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